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A letter from the CEO

The Alianza Logistics group was born from the need to continue the professional career of
its founders, with the vision of becoming a great company that always considered the needs
of its members (employees, suppliers, clients, investors and community).

Since the world changed with the Covid-19 pandemic, our day-to-day life has also changed,
favouring total flexibility with teleworking and an interface that is as digitalised as possible.
All of this allowed us to carry on; even in the hardest days, we were able to contribute to the
supply chain that conforms our society, thanks to our employees and a huge number of
drivers who became unknown heroes during those times.

On the following pages, you will find the Sustainability Report we have worked on. Our
intention is to give back what society has given us since our founding. This is why all actions
that improve our environment will always be taken into account in our organisation, Alianza
Logistics.

This has been a very difficult year for all of us, as we are still fighting the pandemic and
beginning to feel the economic effects of the lockdown. Even so, the company's results
have been positive and provided us with valuable information to continue to improve our
operations in the coming year. Our activity has not stopped, and we have been able to
maintain and even create new jobs during 2021.

The coming years will be a challenge for all of us, with the economic crisis, the lack of
supplies and the new client requirements that demand an increasing level of efficiency with
our resources. We will continue to commit to human capital, by investing in training and
striving to make our company one of the best workplaces in the country. Consequently, we
will continue to invest in teleworking, family reconciliation and maintaining direct contact
with our entire team.

Promoting digitalisation also means maintaining our investment in R&D, improving our ERP
and internal processes for the ongoing development of our business. In recent years, rapid
steps have been taken in this direction, with automatisms that improve the usability of our
data management.
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A letter from the CEO

With all this, we are heading towards 2022 with great enthusiasm to continue growing and
acquiring new knowledge in our field. We would like to thank the whole team for the great
effort they make every day to carry out such a complex and fundamental activity as ours. We
would also like to thank our suppliers and customers for continuing to place their trust in us for
yet another year.

Kind Regards,

Vicente Aguilar Galindo 
Chief Executive Officer
Grupo Alianza Logistics Servicios Europeos SL. 
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This report illustrates our commitment to responsible and transparent management and
respect for human rights, as well as our contribution to the fulfilment of the 2030 Agenda and
the Sustainable Development Goals derived from it, in the ongoing search to contribute to the
triple bottom line regarding social, environmental, economic and good governance issues in
favour of our organisation and all our stakeholders.

In the development of this report, we have followed the provisions of the Sustainability
Reporting Guidelines of the Global Reporting Initiative (GRI), including the information
corresponding to the 2021 fiscal year.

About this report

Sustainability Report 2021  | 6
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Contributions to the Sustainable Development Goals

SDG Targets

At Alianza Logistics we seek to integrate sustainability into each of the projects we carry out with the aim of promoting changes in our
industry towards more responsible practices, generating a shared value for society.

Our strategy as a group of companies is aligned with the Ten Universal Principles of the UN Global Compact as well as, directly and
indirectly, the Sustainable Development Goals, also promoted by the United Nations in the framework of the 2030 Agenda; these goals
are aimed at promoting the sustainable development of our planet, understood in five dimensions: people, planet, prosperity, peace and
alliances for change.

Our objective is to implement actions that, aligned with our sustainability strategy, contribute to the development and well-being of the
people, the environment and our society as a whole.

Our SDG Targets are based on the characteristics that define the industry to which we belong, the impact we generate and our vision of
the company we want to be.

This industry predominately made up of men. The equal participation of women and, in general, people of any race,
gender or sexual orientation, is not only a fundamental right: it allows us to build a more sustainable future. That is
why we are committed to fostering the professional engagement and development of all people.

Our organisation supports the growth needs of all economic sectors. Our commitment is to generate a working
environment that ensures decent employment and quality of life for everyone, thereby achieving higher levels of
productivity that positively impact economic growth.

Transport is one of the sectors that have the most impact on greenhouse gas emissions that cause climate change and, to a large
extent, environmental degradation. We are committed to incorporating climate change measures into our business policies and
strategies that contribute to the reduction and mitigation of these effects.
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Aware of the importance of our forests, we are pursuing initiatives to help combat desertification and halt biodiversity
loss. In our commitment to be a sustainable business, we continue to work to reduce the threats facing our ecosystems.
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Indirect Contributions

Through our business activities we look to positively influence the reduction of inequalities through the promotion of 
both social and economic inclusion, regardless of age, gender, sexual orientation or country of origin.

Achieving the Sustainable Development Goals requires the highest level of commitment and cooperation among all
stakeholders. As a company, we take on the objective of promoting good practices and developing joint actions
through strategic alliances that have a positive impact on all our stakeholders as our own.

Contributions to the Sustainable Development Goals
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ALIANZA 
LOGISTICS

11

Su
st

ai
na

bi
li

ty
Re

po
rt

20
21



History

Galadtrans was born in Almenara, a coastal town in Castellón, Spain. It started as a transporting
agency project with a budget of €3,000, rented at a 30 m2 old fruit shop, intermediating
between direct clients, logistics operators and fleets of trucks.

The company was founded by two Almenara natives: Gustavo Martínez and Juan Miguel Dasca.
Juan Miguel had more than 15 years of experience in the world of transport; he had worked for
5 companies, always in the commercial area, and was renowned for his great ability to get
export clients and exclusive deals with prestigious transport companies. Gustavo had worked
for 4 years in the administration department of a transport company. Alexis Dasca joined the
company a few months later. At the age of 20, he had been employed in the same transport
agency where Juan Miguel worked for 3 years as a salesman.

Currently, Juan Miguel and Alexis Dasca are the sole partners of the company; after many years
of working in the logistics field, they wanted to create a new company unlike those already
existing within: they wanted freedom, a space where everything was possible and mind was
the only limit, where people were put front and centre and would feel at home, part of a little
big family. It was time to think about the future.

This project was born in the middle of the economic crisis, rooted in a different vision that
allowed the company to grow rapidly and in a very short period of time, based on a passion for
people, a deep belief in them and in the fact that anything is possible.

Sustainability Report 2021  | 12
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It all started with the export of oranges to England and Germany. Little by little, due to momentum,
enthusiasm and passionate work, the company grew and became more and more relevant in the field of
European logistics. Since then, it has become engraved in our minds that "clients do not have logistical
problems, they have needs, and we have a challenge". In order to meet the need to cover the different
fruit and vegetable export campaigns, alliances arose, which led to the creation, in 2012, of a new brand:
Alianza Galadtrans.

Today, we can proudly say that the team's efforts and extensive experience have placed us among the
leading companies in the field, with a wide range of services and freight options that allow us to offer
greater coverage to our customers.

After much learning, we have achieved a solidity that has allowed us to evolve into a brand that is even
more committed to the people, the environment and society: Alianza Logistics, an organisation in which
"making all members of the company shine with their own light" is a priority and a closer reality day by
day.

We are currently a group of companies with their headquarters in Almenara (Castellón, Valencia, Spain),
and offices in Valencia, Barcelona, Seville, Malaga, Jaen and Almeria. We also have a strong presence in
France, although we operate routes practically all over Europe with national and international import,
export and intra-Community routes, with full, partial and groupage loads.

As of 2021, more than 1,500 clients have placed their trust in our organisation, including some of the best
national and international firms, manufacturers, growers, retailers and carriers to whom we always
provide our best service in order to continue to grow together.

Alianza Logistics
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DACEMAR 
INVERSIONES DEL 

MEDITERRÁNEO, S.L.

ALIANZA GALAAD, 
S.L.

ALIANZA LOGISTICS 
SERVICIOS 

EUROPEOS, S.L.

Alianza Galaad, S.L.
y Dacemar, S.L. 

GALADTRANS 2009, 
S.L.U.

Alianza Logistics Servicios 
Europeos, S.L.

ALIANZA 
GALADTRANS, S.L.U.

Alianza Logistics Servicios 
Europeos, S.L.

GRUPO ALIANZA DE 
MLYMG, S.L.U.

Alianza Logistics, S.E., S.L.
& Galadtrans 2009, S.L.

Group Structurisation of

Alianza Logistics
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Alianza Logistics 

Corporate Governance

The board of directors is the body that directs the workings of a business, supervising and guiding the performance of the management
staff. Since our company is a family business, this staff is made up of the same members as the Family Board: Juan Miguel and Alexis
Dasca Simón.

In Alianza Logistics we rely on the board of directors to ensure the fulfilment of our organizational strategy in line with our Code of
Ethics and sustainability objectives.

Family

Family Assembly

Family Board

Juan Miguel Dasca (Partner) 
Alexis Dasca (Partner) 

Shareholders

General Meeting

CEO / ADMINISTRATOR

Juan Miguel Dasca 
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EXECUTIVE COMITTEE CSR COMITTEE
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Corporate Governance

Human 
Resources, 

Quality and IT 
Management

Marketing 
Management

Management

Marketing CSR 
Comittee

Financial
Management

Business 
Development and 

Traffic 
Management

Traffic: Sales
Human 

ResourcesIT
Quality

Assurance TreasuryBillingAccounting Fleet

The Family Board delegates the decision-making and
management of the company to the Management
Committee, which is composed of the CEO and the
directors of the main areas or departments of the
company.

Administrative 
Board

Alianza Logistics 
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These are the five members of the Managing Comittee as of today:

Vicente Aguilar

Chief Executive 
Officer (CEO)

Alexis Dasca

Business 
Development
Manager

Alicia Roig

Sales, Image & Talent
Manager

Adolfo Alabadí

Finance & Accounting
Manager

Pablo Cervera

Human Resources and 
Quality Assurance
Manager

We also have a CSR Committee, an essential team dedicated to promoting awareness of the company's sustainable projects and ensuring
that legal requirements are met. All of this is aimed at improving both competitiveness and reputation.

The CSR Committee is made up of representatives from different areas of the company and from all decision-making levels. In addition,
we also have the expertise of the ATM Natura consultancy firm to help and guide us on our CSR journey:

• Juan Miguel Dasca – Administrative Committee.

• Pablo Cervera – Management Committee.

• María González – Quality Assurance.

• Marta Golc-Klee – Quality Assurance.

• Rubén Vidueira – Marketing.

• Fernando Mataix – Consulting Partner & CEO.

• Juan Merín – Consulting Partner.

Alianza ATM Natura

Alianza Logistics 
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Mission

We offer flexible transport and logistics solutions, adapted to each of our clients.

Principles

Mission Vision Values

Bringing logistics demands 
together in a single point with a 
reliable, reassuring and flexible 

service.

Commitment to improve the 
logistics industry, dedicating our 
efforts to becoming a benchmark 
in creativity, innovation, fortitude 

and respect for our people.

Through changing times, our 
values have inspired us to 
pioneer business from a 
responsible perspective. 

Respect, Honesty, Teamwork, 
Commitment.

• Meeting our clients' expectations to the utmost satisfaction.

• Continuous improvement of our services and business management system.

• Ethics in the contracting of clients and suppliers.

• Adherence to current legislation and the standards in place.

• Clear communication and fair pricing.

• Proactivity to ensure the safety, integrity and innocuousness of products.

• Constant support for our workers, through personal and professional improvement.

• Corporate social responsibility with support of our environment.

• Anti-corruption stance: transparency, confidentiality and supervision.

Alianza Logistics 



Business Model

We offer national road transport services, import, export and intra-Community transport of
both dry and refrigerated freight, and groupage export of fruit and vegetables from the
Mediterranean Arc to Europe, with a growing presence in Eastern European nations. We are one
of the main logistic operators in the sector and we are always on the rise. We provide flexibility
in the transport service, backed by a clear focus on clients, in addition to the motivation,
training and involvement of our team.

Our technical and professional teams operate in several locations, guaranteeing coverage
throughout Europe, and offering a resolute, flexible and professional logistical service.

Alianza Logistics
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Strategy

In order to develop our strategic lines, at Alianza Logistics we set mandatory objectives every year, setting our eyes to the future.

We offer high quality services to our customers, always seeking to exceed their expectations, ensuring the safety of the goods they
entrust to us and managing the daily activity of the company in a way that is compatible with sustainable development, while being
aware of our responsibility to society.

1. Maximum satisfaction of our customers/carriers by

meeting their expectations at the peak of transport demand.

2. Constant improvement of our organizing and internal

processings.

3. Proactivity and dynamism in preserving the safety,

integrity and innocuousness of products.

4. Compliance with current legislation, as well as with the

requirements of the standards implemented in Alianza
Logistics:
UNE-EN ISO 9001, IFS Logistics, QS Scheme for Food and GDP
Medicines.

5. Employee support through proper, humane working

conditions, fostering communication and participation,
continuous training and promotion of talent and career
development, as well as teamwork in an environment of
safety and prevention of occupational hazards.

6. Corporate Social Responsibility principles applied by

actively supporting different communities.

Alianza Logistics 
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7. Commitment to the protection of the environment and the

prevention of pollution.

8. Compromise to our clients/suppliers with clear

communication and a fair price for the services they provide
us with.

9. Ethics-based contracting with customers/suppliers, with

constant, strict adherence to human rights.

10. Anti-corruption approach: transparency and

confidentiality of information, supervision of economic
transactions to avoid money laundering from illicit activities
and zero tolerance of bribery, both with clients, suppliers and
public officials.

Strategy

Alianza Logistics 



Risk Map

As a company we face different risks, both internal and external, which can impact our
managerial and organisational performance. Our executive team proactively seeks to identify
and manage these risks through the creation of internal policies and the implementation of
actions that strengthen our path towards sustainability.

The following are those we have identified:

External risks

The factors listed here are decisive in ensuring business continuity, which is why our
Management Committee constantly monitors their evolution and proposes strategies to
manage them appropriately.

Among the most relevant external factors are:

• Contractor inestability.

• Rise in energy expenses.

• Paralización del transporte marítimo.

• New payment legislation in Spain.

• Market inestability.

• Post-pandemic economic crisis.

• Electrical outage.

• Low freight demand.

• Aceleration of digital processes.

• Societal CSR demands.

• Ageing of the fleet.

• Lack of profesional training and recycling.

• More demanding and more informed

omnichannel consumers in terms of

delivery times.

• Climate change (heavier rains, floods,

droughts, etc.).

Alianza Logistics
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Internal risks

These factors are managed by each of our departments’ managers and contribute to the
betterment of our functioning as a business.

Some of the most relevant factors are:

• Establishment of the new treasury

team.

• Investments in IT improvements.

• Process optimisation and automation.

• Corporate Social Responsibility

strategy.

• Human talent retention.

• Equality Plan.

• Staff Career plan.

• Staff performance evaluation.

• Client Demand Awareness.

Assets

In order to positively manage both internal and external risks, we have developed a series of
assets that support our organisational strategy and all the actions that arise from it:

• Company Policy.

• Anti-corruption Policy.

• Environmental Policy.

• Ethical Code.

• Ethical Channel.

Alianza Logistics
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Certificates

The following is a display of the certifications we have obtained as a sign of our focus on
quality in management:

ISO 9001:2021

QS Scheme for Food

IFS Logistics

GDP

Grupo Alianza Logistics
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The materiality analysis disclosed in this section of the presentation is the result of an in-depth
diagnostic study carried out to identify the most relevant issues for our organisation, based on
an open dialogue with our stakeholders, in order to establish and operationalise our Corporate
Social Responsibility (CSR) strategy.

This analysis, therefore, is based on the opinions of diverse stakeholder groups, and combines
an internal and external view of the organisation on issues related to the economic, social and
environmental aspects that impact both the business strategy and the stakeholders.

As a result of this first approach, it has been made possible to focus organisational objectives
more precisely on those issues that have a greater impact, to respond more assertively to the
demands of the market, to generate more transparent communication, and to manage in a more
socially responsible manner.

Methodology

The methodology used to carry out this analysis starts at the definition of our most relevant
stakeholders.

Subsequently, consultation tools were developed to enable the collection of information from
each stakeholder group. In this process, we used structured questionnaires and interviews with
primary sources of information. We also conducted a review of available documentation on the
organisation's strategic issues and CSR activities over the previous two years.

Materiality
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Materiality

Once this stage was completed, we moved on to analysing the information, filtering and validating the main results, which allowed us to
identify the issues considered as priorities by our stakeholders that could be incorporated into our sustainability strategy.

Stakeholders

• Our members

• Local authorities

• Social entities linked to 

the company

• Clients

• Carriers

Communication Channels

• Sustainability Report

• Website

• Social media

• Digital communications

• Customer service

Material aspects

• Greenhouse gas emissions

• Air quality

• Driving conditions

• Traffic accident risks

Methodology
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1. We identify a common need among stakeholders for the importance of synchronising and boosting the CSR strategy

with the organisational mission, in such a way that it provides the maximum possible value and strengthens its
positioning.

Stakeholder Prioritizations

Good Governance and Economy

2. Likewise, we highlighted the need to strengthen the monitoring and evaluation mechanisms with regards to the

impact they have on sustainable actions (social, economic and environmental fields) made by our organisation.

1. We perceived an interest concerning the development of actions that strengthen and evidence the environmental
commitment of the organisation.

Environmental

2. We have embarked on actions such as reducing plastic consumption and other issues, highlighting the importance of

deepening the implementation of a more comprehensive environmental policy that truly contributes to avoiding negative
impacts on the environment as a consequence of our activities, whether direct or indirect.

3. Our stakeholders consider it appropriate to align CSR policies with the Sustainable Development Goals, so that our

organisation’s actions in favour of their fulfilment can be clearly seen.

Materiality
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1. Our stakeholders consider it necessary to enable new and better communication channels that allow all stakeholders,

whether internal or external to the organisation, to report possible situations related to discrimination or ethical
dilemmas, providing all the guarantees of confidentiality and promptness in the response.

Social

2. In the same way, they consider it relevant to establish a clear strategy of community relations to develop 
transformative actions that have real impact. 

3. As for the organisation's internal collaborators, we identified the need to generate mechanisms that facilitate their 

participation in the design and implementation of actions related to the CSR strategy.

4. We deem it necessary to further explore the measures that are being taken to favour the personal and professional

conditions of our employees by means of active policies to promote equality, non-discrimination and family reconciliation.

5. In addition, our workforce is unaware of the activities carried out by the company on issues related to workers' health

and safety at work. Therefore, generating awareness and arranging informative activities related to these issues is a
necessity.

Materiality
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For Alianza Logistics, good governance and the integration of environmental and social criteria
into our business strategy is an essential part of our path towards sustainability. To achieve
this, we have defined a governing body responsible for conducting, in a transparent and
responsible manner, each action and its repercussions on the different stakeholders, which has
been key to our success over the years.

Promoting actions that guarantee respect for human rights, decent employment, the
environment and transparency throughout the supply chain is fundamental to the fulfilment of
our purpose, and to this end we have a Code of Ethics that establishes the guidelines and
procedures that support our actions. These regulations are shared with all work teams once
they join the company, and remain available on the corporate website at all times.

We also have an Anti-Corruption Policy and an Environmental Policy which integrate Social
Responsibility criteria and enable us to ensure adequate management of resources and
protection of the environment. In this way, we have achieved, among other things, that during
2021 no dishonest behaviour has been reported to the management.

In this regard, in order to guarantee the continuity of the company in the long term, we are
committed to proper day-to-day management and to establishing a strategic vision that
extends to our entire supply chain, as well as to continuing to identify, in our day-to-day
operations, the strategic, financial and operational risks that may affect the organisation.

Good Governance

Policies:

• Code of Ethics

• Company Policy

• Environmental Policy



Respect for Human Rights

At Alianza Logistics Group we are committed to respecting human rights in accordance with the
International Bill of Human Rights, recognising all individuals regardless of their nationality,
gender, sexual orientation, origin, religion or any other condition.

In this sense, we avoid any attitude that could lead to any violation of human rights in any of
our stakeholders. For this reason, we contract with customers and suppliers who share our
ethical principles, thus fighting against any form of complicity that may result in any situation
where human rights may be violated.

We enhance the talents and careers of our employees, treating them with dignity and providing
them with appropriate working conditions. We are also committed to ensuring that workplace
activities are carried out in accordance with Occupational Safety and Risk Prevention criteria, in
order to avoid or reduce occupational hazards.

We act under the principle of information transparency, reporting all the company's actions,
operations and transactions in a truthful, clear and verifiable manner. In this regard, it is
important to note that we have not received any complaints of human rights violations.

Finally, we understand the level of impact that we can have on our different stakeholders,
which is why, through each shipment we make, we ensure that the carrier is committed to
guaranteeing respect for the human rights of all those who provide us with the service.

Good Governance
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Fight against bribery and corruption

Alianza Logistics' success has been achieved thanks to the honesty with which we carry out our
actions on a daily basis. In order to ensure this transparency and in turn prevent corruption in
any form, we carry out our activities in accordance with the legislation that governs all areas of
activity and in all countries in which we operate. We also have an Anti-Corruption Policy which
establishes the commitments that must be fulfilled by all persons linked to the company, and
which, in turn, are included as guidelines in our Code of Ethics, which includes aspects such as
conflict of interest and fraud prevention, among others.

In addition, we have an Ethics Channel available to our employees and other stakeholders as a
way to report any behaviour that is not in line with our policies, as well as to submit any
questions related to the Code of Ethics and its possible violations or breaches.

Sustainability Report 2021  | 33
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Our employees are the building block of Alianza Logistics and without them it wouldn’t be
possible to be and achieve what we are today. That is why we are looking to implement actions
that contribute to their well-being and growth, both work-related and personal. These actions
are addressed in the Company Policy and in our Code of Ethics, and ensure the compliance of
our organisational strategy.

As a company, we are committed to quality employment and strive to offer our team a working
environment that encourages their welfare, their work-life balance, their stability and their
professional growth. As a measure to encourage this, we offer very competitive wage
conditions in all positions and without any distinctions regarding the gender gap, we mostly
draw up open-ended employment contracts, we are committed to adapting the working day to
the needs of each person, we offer continuous training according to the needs and interests of
each employee, and opportunities for professional growth, among other benefits, which are
included in the following list and will be detailed in the following sections of this report.

People

Business policies:

• Code of Ethics

• Company Policy

 Job stability: 90% of our workforce have an open-ended contract.

 Job flexibility: We strongly promote adapting the working day to the needs of each person,

in order to conciliate family and work life.

 Working from home: We introduced this way of working, in view of the current situation and

opt for a hybrid model of work based on responsibility and trust.
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33

51
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1

<25 años 26 - 35 años 36 - 45 años 46 - 55 años >55 años

 Equality Plan: We have in place an Equality Plan which assures equality in treatment, as well

as no discrimination of any form. These commitments govern all our activities and are

guaranteed at all levels.

 No wage gap: In Alianza Logistics there is no wage gap between men and women.

 Initial and on-going training: All employees that join Alianza Logistics have initial training

which is then complemented with a mentoring plan, which is supervised by the Human

Resources management. Furthermore, we offer continual training based on the needs and

interests of each employee in their job post.

 Professional development: We offer the opportunity of career growth, we have

implemented a Professional Development Programme which has a series of incentives which

motivate the employee and look to retain talent in our company.

Sustainability Report 2021  | 36
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Labor organisation

In Alianza Logistics we have different mechanisms that contribute to co-responsible work practices and
personal and family life. These consist of reduced work days, flexible hours and working from home.

Nowadays, working day is from 9am until 2pm, and from 3pm until 6pm, however, employees have the
possibility to organise their work schedule as they prefer, with prior agreement with their department.
Furthermore, the teleworking model is available to everyone, offering opportunities to adjust face to face
and online formats as is necessary.

We follow the reconciliation measures that are set out in the contract, especially those relating to the
number of days stipulated for holidays, maternity and paternity. However, flexibility is offered to
everyone to take these at their convenience.

At the moment, we are remodelling the offices of Alianza Logistics. They are born of a new approach to
collaborative space, aiming from day one to create a work community in a new environment, focused on
developing projects and actions to maximise creativity, innovation and the collaboration of
multidisciplinary teams between people who work in the company, their clients and suppliers.

The intention is that it becomes a space of interaction, networking and expertise, an office fit for purpose.
For that reason we have played with the interior design.

The spaces are multifunctional have elements from home, like a kitchen, sofa zone to chat and relax, and 
a space to entertain, with lunches or dinners.
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Occupational Health & Safety

The Code of Ethics reflects our commitment to implement measures related to safety,
occupational health and proper working conditions. These measures follow the current
legislation on occupational risk prevention, as a way to ensure that the workplace is safe and
hygienic and does not affect the health and safety of the staff.

Currently, we do not have an Occupational Safety & Health Committee, but the management
team encourages the creation of prevention channels in order to help reduce occupational
risks. As a result, we achieved zero occupational contingencies in 2021.

Social Relations

At Alianza Logistics we are aware that good internal communication allows people to be aligned with the
organisational strategy and strengthens the sense of belonging and commitment of our employees. This is
why we seek to maintain fluid communication with our staff as a basis for building solid and lasting
relationships. To achieve this, we have different communication channels such as meetings, e-mail,
internal newsletters, a suggestion box and an intranet system.

We do not currently have formal mechanisms that serve as a way to consult staff on different issues that
affect them; however, we make sure to encourage close and direct dealings between employees in order
to facilitate clear and effective communication channels that allow personal and professional
development, as well as the correct exercise of our activities.
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Training

At Alianza Logistics we know that professional development is necessary to motivate our
employees, and, thus, and to retain talent. That is why we have a Training Plan designed by the
HR department based on specific needs and always subject to the budget. These needs are
requested by staff leaders at the beginning of the year and also in the performance evaluation
of all personnel once a year or, in the case of new personnel, every three months during the
first year.

There are usually different types of courses:

• Technical specialisation.

• Career development.

• Generic training (languages, IT, etc.).

• Transversal (interpersonal skills, time management, stress management, leadership,

communication, etc.).

A total of 63 training actions were carried out in 2021, which were attended by 58 employees.
According to management, there was an equal attendance of men and women to these
trainings.
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Diversity & Equal Oportunity

The management team of Alianza Logistics declares their commitment to establishing and
developing policies that integrate equality in treatment and opportunities between men and
women, as well as endorsing measures to achieve true equality in the heart of our organisation,
setting equal opportunities between men and women as a strategic commitment of our
governing bodies.

To achieve true equality means not only to avoid gender discrimination (equal treatment), but
also to achieve equality of opportunities between men and women when accessing the
company, recruitment and working conditions, promotion, training, salary and the reconciliation
of personal, family and work life.

The principles set out above will be put into practice through the development of equality
measures or through the implementation of an equality plan, putting the appropriate
monitoring systems in place, with the aim of advancing in the achievement of true equality
between men and women in business and society as a whole.

Sustainability Report 2021  | 40

People



Su
st

ai
na

bi
li

ty
R

ep
or

t
20

21

People

43
2924

11

0

20

40

60

Hombre Mujer

Contrato Indefinido Contrato Temporal

Total Open-Ended Contracts: 72 Total Temporary COntracts: 35

open-ended and temporary contracts: 

Staff employed: Salaries:

39.793 €

43.939 €

Mujeres Hombres

40
65

Mujeres Hombres

Total:
105 

personas

Brecha 
Salarial:

9 %

41

Diversity & Equal Oportunity

Women Men Women Men

Men Women
open-ended Temporary



Su
st

ai
na

bi
li

ty
R

ep
or

t
20

21

1. Guaranteeing the equality in the treatment and
opportunities of men and women in the access,

selection, recruitment, promotion, training and other
working conditions.

As proof of the commitment that we have as a company, we have elaborated an Equality Plan which has a term of four years.

2. Ensuring equal pay for equal value work

3. Eliminating discrimination, direct or indirect, for
reasons of gender, especially derived from maternity,
paternity, family obligations, marital status and work
conditions.

4. Promoting personal, family and labor reconciliation
for all our workforce.

The Plan Objectives are: This plan follows mandatory subjects, such as:

• Selection and recruitment process.

• Professional classification.

• Training.

• Professional promotion.

• Working conditions, including gender pay audit.

• Remuneration.

• Co-responsible exercise of personal, family and working

life rights.

• Under-representation of women.

• Prevention of sexual and gender-based harassment.

• Gender violence, non-sexist language and communication.

People

42



We extracted the following relevant data about the workforce:

• It is comprised of 38% women and 62% men

In this respect, there is no equality in the workforce, even so, having 24% more men than women means that we have a good
distribution percentage in the biggest departments. When analysing the situation, it is essential to merge into context both industry
statistics and the educational and training environment from which the people who have joined Alianza Logistics come from.

This inequality isn’t the consequence of any discriminative policy in the selection and recruitment processes, but rather a result of
history, where the two genders have dedicated themselves and specialised in particular job posts in the transport industry.

Other findings were:

• The company is committed to quality in employment, given that 67% of the workforce is stable.

• 42% of the workforce is up to 35 years old, 47% is between 36 and 45 years old, which means that we have a young

workforce.

• The proportion of women with open-ended contracts is higher than that of men.

• The seniority of women is practically the same as that of men. Except that 63% of women have 5 to 10 years' seniority

compared to 51% of men. However, there is a higher percentage of men (18%) compared to women (10%) with more than

10 years of seniority in the company.

• The workforce is fairly evenly distributed in terms of seniority percentages, bridging the gap with the basic difference in the

number of men and women.
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In terms of departments and general hirearchy:

• The position of Manager is occupied by a man.

• The Finance department is made up of 37% men and 63% women, which represents 30% of the total number of women and

11% of the total number of men. Proportionally there are more women working in this department. At the hierarchical level:

the position of Finance Director is held by a man, however at the lower level of responsibilities there are 2 women as Team

Leaders compared to 1 man as Team Leader.

• The Sales department is made up of 63% of the female staff and 78% of the male staff. There are twice as many men as

women. The most populated job position in the company is that of traffic operator, where we find that half of the total staff of

the company is found in this job position. At the hierarchical level: The position of Traffic Director is occupied by a woman,

while the positions of Business Development Director and Manager are occupied by 2 men, respectively; at the lowest level of

responsibilities, there are 7 male Traffic Team Managers to 2 female ones.

• The Marketing department, the IT department and the Fleet department are 100% male. The position of Marketing Manager is

occupied by a woman, while the management of the IT and Fleet departments are occupied by men respectively.

• The Quality department and the HR department is 100% comprised of women, with the only exception being their director.
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About the wage gap:

• In the overall total workforce there is an adjusted pay gap of 9%. Therefore, we cannot consider that there is a marked pay

gap, let alone gender-based pay discrimination. Once the mean and median values have been calculated, we find that they

are well below the values stipulated in Royal Decree 902/2020 of 13 October.

• Workforce remuneration is based on:

• Job evaluation.

• Comparison with other offers in the field.

• Individual performance.

As for strategies for the prevention of harassment and prevention protocols in the event of gender-based harassment, we do not have a
specific policy and we are committed to drawing it up for the next financial year. It should be noted, however, that to date the company
has had no knowledge of any type of sexual harassment or gender-based harassment among employees.
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Similarly, Alianza Logistics has the GDP (Good Distribution Practices) certification, which
guarantees that our quality system complies with the European Commission's guidelines on
the distribution of medicines, as well as the IFS logistics certification, a food safety system
developed by distributors in Germany, France and Italy, with the aim of helping suppliers to
provide safe products in accordance with the specifications and legislation in force.

We also hold the QS Quality Certificate for food quality control system, which monitors
quality throughout the entire production and distribution chain, establishing strict and
controllable quality guidelines for all stages.

At Alianza Logistics we conduct an annual survey of our customers in order to assess their
level of satisfaction with our service and to understand their needs.

From the results we can also detect areas for improvement and understand the points that
strengthen our relationship. This exercise also provides valuable information to enable us to
make a much more detailed segmentation that allows us to offer solutions that meet all
needs.
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In 2021 we contacted 10,400 customers through our satisfaction survey, of which we recorded
a 15.71% open rate and a 1.05% response rate, a result that is within the internationally
agreed standards in the field of email marketing. Most of the customers who took the survey
belong to the transport industry, and among the results, 60% are satisfied with the service
offered by the company and rate our image as a company as either good or very good.

In addition to the survey, we have a section on our website where any person or company can
contact us, report any disagreement or make a query. This information is received and managed
internally by the Traffic Department, in coordination with the Marketing Department. It should
be noted that to date no complaints or claims have been received through this medium.

https://alianza-logistics.com/contacto
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Policies:

• Code of Ethics

• Company Policy

• Environmental Policy
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At Alianza Logistics we are aware that our carriers are an integral part of our processes and of
the assurance of a quality service, as they are the reference person and image of the company
to our customers, with whom they have a direct relationship, so it is especially important to
create a favourable environment for them to do their job. For this reason, we seek to ensure
good conditions that allow them to provide an excellent service, having a positive impact on
the logistics chain and generating satisfactory experiences for all our customers.

We currently work with more than 700 managed fleets of trucks that have been working
exclusively for us for many years. Therefore, rather than considering them as our carriers, we
believe that they are our natural partners in the execution of the operations derived from our
service offer.

We conducted satisfaction surveys in 2021 to find out how they perceive us, which confirmed
their positive feeling regarding the treatment received, in terms of trust, speed and payment
options offered.

They also rate our image positively, with more than 70% of carriers saying they would
recommend our company to other colleagues in the field.

However, we are aware of the need to constantly monitor the external services provided by
our carriers to our customers in order to ensure quality at every stage of the operation. For
this reason, we carry out controls and analysis of relevant data that allow the Management
Committee to make decisions and implement timely corrective measures.

Although it is true that, in proportion to the number of services provided, the reported
incidents are minimal, we continue to work on improving our service standards and our
clients experience, overcoming the different situations that may generate difficulties on a
day-to-day basis, either due to the nature of the transport industry or the carriers themselves.

Carriers



Our software allows us to maintain an exhaustive control of the documentation provided by our
suppliers, thanks to which we have significantly improved our results. This tool supports our
operations, enabling us to comply with current legislation and avoid an increase in the number
of incidents reported, representing a significant qualitative leap for our company.

The sum of these efforts drives us to the constant development and adaptation of our
processes, becoming, in turn, a business management asset that, together with the talent of our
teams, allows us to deliver a service of the highest quality to all our clients.
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• Code of Ethics

• Company Policy

• Environmental Policy
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For Alianza Logistics, corporate success means having a positive impact on our environment;
because of this, we have developed social impact strategies, actively collaborating with
different organisations and non-profit entities that seek to support the most disadvantaged
groups. The Marketing Department is mainly responsible for these projects, while permanent
coordination with the founders of our company.

We currently belong to ASECAM (Asociación de Empresarios del Camp de Morvedre), a
regional business association through which we contribute to improving the quality of life of
our immediate community, generating spaces dedicated to promoting economic
development, employment and professional training for companies and regional and
municipal governments, as well as for other entities that have a clear desire for dialogue and
contributing ideas and initiatives.

We also collaborate with Almenara’s town hall, carrying out sporting activities and delivering
gifts and food during the Christmas season. We also partner up with the Valencia Food Bank
(Banco de Alimentos de Valencia) in the collection and distribution of pallets.

Policies:

• Code of Ethics

• Company Policy

• Environmental Policy

Society
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Social Action

These are some of the interventions developed during this year regarding the social sphere:

Delivery of 100 Christmas gifts to children in vulnerable situations, in collaboration with the
Sagunto public hospital and a local school in Castellon called Castell Vell.

Donation of 38 computers that became obsolete due to the transition to laptop-based
workstations. Through Teso, a Valencian NGO, we have been able to reach social groups that do
not have access to these information and communication technologies.

Collaborative action with the non-profit organisation Conquistando Escalones, an entity founded
by people affected by LGMD and their families to raise funds for treatment. The initiative is
supported by having their website be a platform for the Spanish Christmas Lottery, with an
integrated donation system. This relationship started three years ago, and it has fostered illusion
from both parts.

END OF 
POVERTY

HEALTH
& WELFARE

REDUCTION OF 
INEQUALITIES
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Social Action

Collection and donation of more than two tonnes of used clothing, through Cáritas, to Tots Units, a
non-profit organisation committed to helping people looking for work in the Castellón region. The
foundation is supported by an insertion company, dedicated to waste management, which serves
as a "bridge" to train people risking or living in a situation of social exclusion before they enter the
normal labour market. This initiative responds to our commitment to social economy, solidarity
and sustainability.

An awareness-raising campaign has been carried out, resulting in graphic materials with
information on actions that can be applied in everyday life to reduce the negative impact of our
actions on the planet. It was launched during the month of November internally and then
externally.

Investment in seed planting cards with a desire to generate both a social and environmental
impact that benefits the community and enhances forest areas, where 80% of all terrestrial
species of animals, plants and insects live.

CLIMATE 
ACTION

LIFE ON 
LAND
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It is well known that the industry we belong to has a major polluting impact on our
environment, which is why we understand the importance of committing ourselves to a
strategy that will be reflected in each of our actions so that all of them are in line with the
Sustainable Development Goals. In this sense, our Code of Ethics establishes the formal
commitment we have as a company to avoid or reduce both pollution and the depletion of
natural resources, which includes the necessary guidelines on environmental issues for our
different stakeholders, with particular relevance, in this case, to our suppliers.

The Alianza Logistics group does not currently have a certified environmental management
system, although our day-to-day activities include a series of good practice guidelines that
promote environmental protection.

In addition, in 2021 we began measuring our carbon footprint as part of our commitment to
environmental sustainability. This calculation will be completed in 2022 and will be the
baseline against which we set ongoing targets to reduce our impact each year. In 2021, we also
invested in seed planting cards worth approximately €500.

The environmental impacts we generate as an organisation are most directly related to the
consumption of electricity, most of which comes from renewable sources. In addition, we
consider the indirect impacts caused by atmospheric emissions resulting from the transport of
goods by our transporters, the use of fuel, among others.

Policies:

• Code of Ethics

• Company Policy

• Environmental Policy

Environment



Circular Economy

Circular economy proposes a consumption model that incorporates measures such as waste
reduction, reutilisation and recycling. At Alianza Logistics, we promote a culture that favours
the implementation of these actions. For this reason, we develop internal communication
strategies for fostering good waste management practices. In addition, we have contracted the
printing services of TECA Ofimática SL, a company that provides the necessary supplies while
ensuring the proper disposal of waste toner.

Likewise, we donated 38 computers to the the Valencian organisation Teso, with the aim of
facilitating ICT learning for people in vulnerable situations, thereby giving a second life to
computer equipment that had been discarded for business use.
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Sustainable Resource Usage

Water consumption

Although our water consumption is not considered to have a significant impact on the
environment, at Alianza Logistics we consider water to be a highly valuable resource, especially
considering that the Mediterranean Arc is considered to be a water-scarce area; therefore, we
try to make efficient use of this resource in our day-to-day activities by implementing measures
such as the installation of double push-button toilets and awareness-raising activities on good
environmental practices. The water used in our facilities comes from the public water supply
network and the waste is handled by the local sewage system.

Energy

Energy management is a key aspect in the impact our business has on the environment. This is
why by 2021 we will have all our offices powered by renewable energy sources. In addition, we
have implemented actions to reduce energy consumption over the years, such as the use of
LED lights for our offices.

We also join the annual 'Earth Hour', an initiative promoted by WWF, through which individuals,
companies and institutions around the world turn off their lights for one hour to raise
awareness of the impact of human activity on the planet, as well as the need to use resources
responsibly and minimise the resulting damage to the environment.
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Climate Change

Our company operates in different cities in Spain, specifically in Almeria, Almenara, Malaga,
Seville and Valencia, so when we analyse our impact on climate change, we take into account
the electricity consumption of all the organisation's operations centres.

Our business model does not include having a fleet of our own, as this is a service that is
subcontracted through third parties instead. Thus, the emissions generated as a result of this
service are considered as indirect emissions, given that the company does not assume
operational control of the vehicles.

For this reason, in the measurement of the Carbon Footprint, the emissions derived from
Category 1, which corresponds to direct emissions, are left out of the calculation, since, as
mentioned above, our organisation does not use its own vehicles or equipment that uses fossil
fuels (boilers, refrigeration systems, etc.).

Environment
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Environment

Category 2 reports the electricity consumption recorded at our various facilities. The indirect emissions derived from the subcontracted
carrier services are also included in the measurement, in Category 3.

Therefore, Alianza Logistics calculates the carbon footprint of our activity by analysing the direct and indirect emissions included in
Categories 2 and 3.

These calculations correspond to information relating to the January - December timeframes of 2018, 2019, 2020 and 2021, which will also
allow us to define a baseline in order to establish comparative analyses for the following years.

Carbon Footprint 2021

Category 2 Energy consumption 3.30

Category 3 Fuel consumption 25.997

Total 26.000

Year TN CO2-eq

2018 29.272

2019 28.169

2020 24.980

2021 26.000

Emission progression 2018-2021

Climate Change
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Protection of Biodiversity

Biodiversity plays an important role in adapting to climate change, and to the extent that we
establish measures that help to conserve it, we will contribute to a more sustainable future for
everyone. Our offices do not affect protected areas, as they are located in urban centres.

On the other hand, and as a result of the 2021 Carbon Footprint calculation exercise, we intend
to establish strategies that allow us to offset our emissions through the planting of native
forests in areas that have been affected by events such as fires, thereby also favouring the
recovery of biodiversity in these areas.
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Employment

Hired staff per country:

Country

Spain 105

Total 105

Hired staff in terms of gender:

Item

Women 40

Men 65

Total 105

Item

<25 y/o 11 

26 - 35 y/o 33 

36 - 45 y/o 51

46 - 55 y/o 9

>55 y/o 1 

Total 105

Hired staff per age:

Item

Managing 1

Finance 19

Sales 76

Marketing 1

Quality Assurance 2

IT 1

HR 2

Fleet 3

Total 105

Hired staff in terms of position:



Annexes

Item Men Women Total

Full-time open-ended 43 29 72

Full-time temporary 24 11 35

Total 67 40 107

Employment + Training

Types of contract:

Item

Full-time open-ended 70

Full-time temporary 35

Total 105

Types of contract per gender:

Firings per gender:

Item

Women 1

Men 1

Total 2

Average salary and wage gap:

Item Gap

Women 39.793 €
9%

Men 43.939 €

Number of handicapped employees:

Item

Nº total personas 0

65
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Item 2020 Hours 2020 Cost 2021 Hours 2021 Cost

Women 575 4.104 € 1.138 7.083,19 €

Men 1.230 6.654 € 2.334 15.022,93 €

Total 1.805 10.758 € 3.472 22.106,12 €

Training hours:
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Occupational Health & Safety

Accidents or illnesses at work, split in two genders and graded in 
severity:

Country With leave Without leave Illnesses

Spain 0 0 0 0 0 0

Total 0 0 0 0 0 0

Employees covered by collective bargaining 
agreements:

Spain 100%

Society

Investmen
t

Food bank donations 900 €

Food and gift donations to Almenara town hall 1.000 €

Gift donations to Castell Vell school 500 €

Collaboration with Almenara town hall Sporting events 500 €

Clothing donations through Cáritas 200 €

Total 3.100 €

Conributions to foundations and non-profits:



Annexes

67

Su
st

ai
na

bi
li

ty
R

ep
or

t
20

21

Acción Investment

Semillas 173 €

Carbon footprint 2.500 €

Total 2.673 €

Environment

Environmental risk prevention resources: Water consumption:

Consumption Units

248 m³

*Water consumption is reported for the offices located 

in Almenara. The other offices operate in third party 

properties where it is not possible to know the 

particular details of consumption as the management 

is carried out by joint ownership administration.

Energy consumption:

Electricity Units

61.155,22 kWh

Consumption Units

Paper 2,72 Kg

Cardboard 155

Dangerous 11

Toner 18

Material use:

Consumption Units

Paper 2,72 Kg

Cardboard 155 Units

Dangerous 11 Units

Toner 18 Units

Waste:
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Tax Info.

2021 Profit/Loss Profit taxes paid (unearned) Public subsidies received

Galadtrans 2009, SLU 299.342,40 € 0,00 € 37.708,43 €

Alianza Galadtrans, SLU 110.001,74 € -113.654,63 € 0,00 €

Alianza Logistics Servicios Europeos SL 142.700,64 € 0,00 € 0,00 €

Grupo Alianza de MLYMG SL 187.702,29 € -6.171,35 € 0,00 €
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GRI SDG Global Deal Pg.

General Information

Brief description of the group's business model (business environment, 

organisation and structure): activities, brands, products and services; size of the 

organisation.

GRI 102-1, GRI 102-2, 

GRI 102-7, 

GRI 102-18

Markets in which it operates: location of headquarters and location of operations.
GRI 102-3,

GRI 102-4, 102-6

Objectives and strategies of the organisation. GRI 102-14

Main factors and trends that may affect its future development.
GRI 102-14,

GRI 102-15

Stakeholder analysis: identification and communication channels.

GRI 102-40,

GRI 102-42,

GRI 102-43,

GRI 102-21

Materiality study: methodology and material aspects.

Publicity: to be made available to the public free of charge and easily accessible on 

the website within 6 months after the end of the financial year and for 5 years.

Environmental Issues

Key environmental risks to the organisation's business relationships, products or 

services that could have negative impacts, and how the group manages those risks, 

explaining the procedures used to identify and assess them. Information on 

impacts identified, including a breakdown of impacts, in particular the main short, 

mid and long-term risks.

GRI 102-15

Policies and commitments. Due diligence procedures applied for the identification, 

assessment, prevention and mitigation of significant risks and impacts and for 

verification and monitoring, including what measures have been taken. The results 

of those policies including key performance indicators.

GRI 103-2
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GRI SDG Global Deal Pg.

Detail on General Information

Current and foreseeable effects of the company’s activities on the  environment 

and safety
GRI 102-15

Evaluation procedures and environmental certification

Resources dedicated to the prevention of environmental risks GRI 103-2

Application of the precautionary principle GRI 102-11

Quantity of provisions and guarantees for environmental risks

Pollution

Description of measures to prevent, reduce or repair emissions that seriously 

affect the environment; taking into account any form of air pollution specific to the 

activity (Indicate emissions other than CO2eq, i.e. noise pollution, light pollution, 

odours, vibrations, particulate matter, NOx, SOx, CO, VOCs, etc.)

GRI 305-7 3, 12, 14, 15
1, 2, 3, 4, 5, 6, ,7, 8, 

9, 10

Circular economy; waste management and reduction

Description waste prevention measures, recycling, reuse, other forms of recovery 
and waste disposal

GRI 306-1 al
GRI 306-5

3, 6, 12, 14, 15
1, 2, 3, 4, 5, 6, ,7, 8, 

9, 10

Actions to combat food waste

Sustainable use of resources

Water consumption and water supply in agreement with local limitations GRI 303-5 6 1, 2, 7, 8, 9

Prime material use and optimisation measures
GRI 301-1, GRI 301-2, 

GRI 301-3
8, 12

1, 2, 3, 4, 5, 6, ,7, 8, 
9

Direct + indirect energy consumption GRI 302-1 7, 8, 12, 13
1, 2, 3, 4, 5, 6, ,7, 8, 

9

Energy use optimisation measures GRI 302-4 7, 8, 12, 13
1, 2, 3, 4, 5, 6, ,7, 8, 

9

Use of renewable energy GRI 302-1 7, 8, 12, 13
1, 2, 3, 4, 5, 6, ,7, 8, 

9
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GRI SDG Global Deal Pg.

Climate change

Significant greenhouse gas emissions resulting from business activities, including 

the use of the goods and services it produces.
GRI 305-1, GRI 305-2, 

GRI 305-3
3, 12, 13, 14, 15

1, 2, 3, 4, 5, 6, ,7, 8, 
9, 10

Measures taken to adapt to the consequences of climate change. GRI 201-2 13 7, 8, 9

Voluntary mid and long-term reduction goals to reduce greenhouse gas emissions 

and means implemented to achieve them.
GRI 305-5 13, 14, 15 7, 8, 9

Biodiversity protection

Measures taken to preserve or restore biodiversity. GRI 304-3 6,14, 15 1, 2, 7, 8, 9

Impacts caused by activities or operations in protected areas. GRI 304-2 6, 14, 15 1, 2, 7, 8, 9

Social & Human issues

Main risks affecting the organisation in terms of employment, equal treatment, 
universal accessibility, and opportunities between women and men. Explanation of 
the procedures used to detect and assess them. Information and breakdown of the 
impacts detected, in particular the main risks in the short, mid and long term.

GRI 102-15

Policies and commitments. Due diligence procedures applied for the identification, 
assessment, prevention and mitigation of significant risks and impacts and for 
verification and monitoring, including what measures have been taken. The results 
of these policies including key performance indicators.

GRI 103-2

Employment

Number of employees by country. GRI 102-8

Total number and distribution of employees by gender, age and job classification. GRI 102-8, GRI 405-1 5, 8 1, 2, 3, 4, 5, 6

Total number and distribution of employment contracts, average annual number of 
permanent contracts, temporary contracts and part-time contracts by gender, age 
and occupational classification.

GRI 102-8, GRI 405-1 5, 8 1, 2, 3, 4, 5, 6

Number of dismissals by sex, age and professional classification.
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GRI SDG Global Deal Pg.

Employment

Average remunerations and their evolution broken down by sex, age and 

professional classification or equal value.
GRI 405-2 5, 8, 10 1, 2, 3, 4, 5, 6, 10

Pay gap, remuneration for equal or average positions in the company. GRI 405-2 5, 8, 10 1, 2, 3, 4, 5, 6, 10

Average pay of directors and managers, including variable remuneration, 

allowances, compensations, payment of long-term savings schemes and any other 

payments disaggregated by gender.

GRI 405-2 5, 8, 10 1, 2, 3, 4, 5, 6, 10

Implementation of policies of disconnection from work. GRI 103-2

Handicapped employees. GRI 405-2 5, 8, 10 1, 2, 3, 4, 5, 6, 10

Work organisation

Description of working time organisation (shifts, overtime management, flexible 

working hours, etc.).
GRI 103-2

Description of measures aimed at facilitating the enjoyment of work-life balance 

and encouraging the co-responsible exercise of work-life balance by both parents.

GRI 103-2

GRI 401-3
5, 8 1, 2, 3, 4, 5, 6

Number of hours of absenteeism. GRI 403-9 3, 8, 16 1, 2, 3, 4, 5, 6, 10

Health & Safety

Description of health and safety conditions at work.
GRI 403-1 al 

GRI 403-7
3, 8, 16 1, 2, 3, 4, 5, 6, 10

Accidents at work, in particular their frequency and seriousness, as well as 
occupational diseases; disaggregated by sex.

GRI 403-9,

GRI 403-10
3, 8, 16 1, 2, 3, 4, 5, 6, 10

Social relations

Description of the organisation of social dialogue, including procedures for 
informing, consulting and negotiating with staff. GRI 103-2

Description of the balance of collective agreements, particularly in the field of 
health and safety at work. GRI 403-4 8, 16 1, 2, 3, 4, 5, 6, 10

Percentage of employees covered by collective agreements per country. GRI 102-41
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GRI SDG Global Deal Pg.

Training

Description of policies implemented in the field of training. GRI 103-2, GRI 404-2 8 1, 2, 3, 4, 5, 6

Total number of training hours per professional category. GRI 404-1 4, 5, 8, 10 1, 2, 3, 4, 5, 6, 10

Universal accessibility

Universal accessibility for people with disabilities. GRI 103-2

Equality

Description of measures taken to promote equal treatment and opportunities for 

women and men.
GRI 103-2

Description of equality plans, measures taken to promote employment, protocols 

against sexual and gender-based harassment, integration and universal 

accessibility for people with disabilities.

GRI 103-2

Description of the policy against all types of discrimination and, where applicable, 

diversity management.
GRI 103-2

Human Rights

Main human rights risks affecting the organisation, explaining the procedures used 
to detect and assess them. Information on impacts identified, including a 
breakdown of impacts, in particular the main short, mid and long-term risks.

GRI 102-8

Policies and commitments. due diligence procedures applied for the identification, 
assessment, prevention and mitigation of significant risks and impacts and for 
verification and control, including what measures have been taken. The results of 
those policies including key performance indicators.

GRI 102-8, GRI 405-1 5, 8 1, 2, 3, 4, 5, 6

Human Rights

Description of the implementation of human rights due diligence procedures; 
prevention of risks of human rights abuses and, where appropriate, measures to 
mitigate, manage and remedy potential abuses.

GRI 102-16,
GRI 412-1, GRI 412-2, 

GRI 412-3

Reports of human rights abuses. GRI 406-1 5, 8 1, 2, 3, 4, 5, 6
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GRI SDG Global Deal Pg.

Human Rights

Description of measures implemented for the promotion of and compliance with 

the provisions of the fundamental conventions of the International Labour

Organisation relating to respect for freedom of association and the right to 

collective bargaining; the elimination of discrimination in respect of employment 

and occupation; the elimination of forced or compulsory labour; the effective 

abolition of child labour.

GRI 407-1, GRI 408-1, 

GRI 409-1
8, 16 1, 2, 3, 4, 5, 6, 10

Corruption & Bribery

Key risks to the organisation regarding corruption and bribery, explaining the 

procedures used to detect and assess them. Information on identified impacts, 

including a breakdown of impacts, in particular on key short, mid and long-term risks.

GRI 102-15

Policies and commitments. Due diligence procedures applied for the identification, 

assessment, prevention and mitigation of significant risks and impacts and for 

verification and control, including what measures have been taken. The results of 

those policies including key performance indicators.

GRI 103-2

Corruption & Bribery

Measures taken to prevent corruption and bribery.
GRI 102-16,

GRI 205-2, GRI 205-3
16 1, 2, 3, 4, 5, 6, 10

Measures to combat money laundering.
GRI 102-16,

GRI 205-2
16 1, 2, 3, 4, 5, 6, 10

Contributions to foundations and non-profit organisations.
GRI 102-13,

GRI 201-1, GRI 415-1
8, 9, 16

1, 2, 3, 4, 5, 6, 7, 8, 9, 

10

Societal impact

Key risks affecting the organisation in terms of commitment to sustainable 
development, subcontractors and suppliers, client and tax information, explaining 
the procedures used to detect and assess them. Information on the impacts that 
have been identified, providing a breakdown of these, in particular the main short, 
mid and long-term risks.

GRI 102-15
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GRI SDG Global Deal Pg.

Societal impact

Policies and commitments. due diligence procedures applied for the identification, 

assessment, prevention and mitigation of significant risks and impacts and for 

verification and control, including what measures have been taken. The results of 

those policies including key performance indicators.

GRI 103-2

Sustainable Development commitment

Description of the impact of the company's activity on employment and local 

development (e.g. spending on suppliers, spending on local suppliers).
GRI 203-2, GRI 413-1

Description of the impact of the company's activity on local populations and the 

territory.
GRI 413-1

Description of the relations maintained with local community stakeholders and the 

modalities of dialogue with them.
GRI 102-43

Information on partnership or sponsorship actions. GRI 413-1, GRI 201-1 8, 9
1, 2, 3, 4, 5, 6, 7, 8, 

9

Subcontracting and suppliers

Information on the inclusion of social, gender equality and environmental issues in 

the purchasing policy.
GRI 103-2

Description of how the social and environmental responsibility of suppliers is 

considered in relations with suppliers.
GRI 308-1, GRI 414-1 5, 8, 16 1, 2, 3, 4, 5, 6, 10

Description of supplier monitoring and auditing systems and their results. GRI 308-2, GRI 414-2 5, 8, 16 1, 2, 3, 4, 5, 6, 10

Clients

Description of client health and safety measures. GRI 416-1

Description of systems for complaints, complaints received and their resolution. GRI 103-2, GRI 418-1 16 1, 2, 3, 4, 5, 6, 10
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GRI SDG Global Deal Pg.

Tax Information

Profits per country GRI 201-1 8, 9 1, 2, 3, 4, 5, 6, 7, 8, 9

Profit taxes paid (unearned) GRI 201-1 8, 9 1, 2, 3, 4, 5, 6, 7, 8, 9

Public subsidies received GRI 201-4
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